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Television advertising
Co-regulation

Combination of government imposed regulation A plus B
and industry self-regulation l
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All advertising

Trade Practices
Act

‘ —

Broadcasting Services Act

A/\A

State Food Acts

»

TPA
(Regulation)

Misleading and
deceptive

Food Standards
Health Code

(Regulation)

Health claims (eg
“‘increases bone mineral
density”) and nutrient
claims (eg “high in
calcium”) must comply
with the Code.

High level health claims
(eg “diets high in calcium
may increase bone
mineral density”) to be
pre-approved by FSANZ.

General level health
claims (eg “calcium is
good for strong bones
and teeth”) do not require
pre-approval but
advertisers must hold

Code of Practice on
Nutrient Claims
(Self-regulation)

Further detail than the

Food Standards Code in
relation to nutrient claims

AANA Codes
(Self-regulation)

* AANA Code of
Advertising to
Children

« AANA Advertiser
Code of Ethics

* AANA/AFGC
Food and
Beverage
Marketing
Communication
Code (to be
finalised and
released shortly)

Children’s Television
Standards

(Licence Condition)

Restrictions on number, type and
content of ads in C periods, bans
advertising in P periods, and
regulates C and P programs.

Code of Practice
(Co-regulation)

Restrictions on food advertising
directed to children.

Rules on classification and
placement of advertisements.

Complaints: Directly to ACMA

Complaints: Code complaints
in writing to Broadcaster within
30 days of broadcast.
Broadcaster must respond in
30 working days. If dissatisfied,
complainant can refer to ACMA
for investigation.

i

Complaints under AANA

substantiation.
l l l l Codes are directed to the ASB
ACCC FSANZ & Complaints to Advertising ACMA
State/Territory Health Advertiser Standards Board
Departments then to Food Industry
Code Management Citee
Penalty: Penalty: Penalty: Penalty: Penalty: Penalty:

Fines, injunction
(withdrawal of
ads), corrective
advertising,
compliance
programs.

Fines, withdrawal of
advertising material,
corrective advertising.

Undertaking to cease
advertising or issue
corrective statements or refer
the matter to the regulatory
authority, or recommend
suspension/expulsion from
relevant industry
organisation.

Withdrawal of
advertisement.

Licence condition, withdrawal
of ad.

Broadcaster makes
undertaking to remedy breach.
Repeated breach leads to
licence condition or standard
(which is a condition of licence
to comply with). Ad
withdrawn from C time zone.




